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April 2016A complete makeover for single-
serve microwavable soups—

bowl, end, overcap, and label
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Campbell goes for 
product visibility
Since its founding in 1869, Campbell Soup Company has continuously evolved to fit the  
ever-changing marketplace. Now it’s brought product visibility to its microwavable soups.

PAT REYNOLDS VP EDITOR

O ne of Camden, NJ-based Campbell Soup Company’s key 
strategic imperatives is to strengthen its core businesses by 
connecting with consumers. To that end, Campbell recently 

conducted market research involving focus groups and mock super-
markets to gather insights about its single-serve microwavable soups.

The insights revealed that consumers want to see actual soup ingre-
dients, right there on the supermarket shelf. “They want to know what 
they’re getting,” says Lindsay Kohler, Senior Packaging Engineer. In 
response to this finding, she and her team have spent the last year-and-
a-half developing translucent packaging that consists of a contact-clear 
bowl and overcap, underneath which is a lid of transparent peelable 
film. The new packaging, which also features a clear PETG label, began 

reaching grocery retailers in June 2015. 
The thermoformed bowl that’s been replaced was white opaque PP/

EVOH. Seamed onto the bowl was an aluminum end with a convenient 
ring-pull, and on top of that was a Campbell’s red overcap with venting 
holes. Finally, around the bowl was a full wraparound label of foamed 
polystyrene that provided thermal insulation for handling the container 
when it came out of the microwave oven.

The new package also has four components. But each one is quite 
different, beginning with the bowl. Still thermoformed by Silgan Plastic 
Food Containers (www.silganpfc.com) in the very same mold used 
before, it offers contact clarity because Silgan now uses a clarified PP.

The end is still seamed on, but instead of a full-panel aluminum end 
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When consumers made it clear that 
they wanted to be able to see the 
product inside the microwaveable 
container, Campbell replaced its 
opaque container (left) with a 
new container that shows off the 
product inside.
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