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“Microsoft is a member of the
Sustainable Packaging Coalition.
Recycling of more post-consumer
waste is one of the many next steps
toward greater sustainability in
plastic packaging, and Microsoft and
Transparent Container are behind
this all the way,” he says.

The end result is packaging so
appealing that Microsoft increased its

The whole project took six months, the same
as a typical launch, even though we had
never done a plastic insert like this before.

Streets & Trips GPS created a 3D
effect that gives one the feeling of
speed and movement.

The 3D effect was achieved by

order size with Transparent Container
in anticipation of hyperactive sales.
With the assistance of Microsoft’s
graphic design team, packaging for

taking advantage of PET’s excellent
printing properties, the likes of
which have never really been seen on
retail shelves before. All together, the
package consists of three plastic insert
layers and one DVD case:

1. The outer folding carton/box

2. The interior support device

3. The inside thermoformed
clamshell, or SmartCycle carry case

4. The ultra-thin media (disk) case

The outer box is made using 25-
percent post-industrial-recycled PET.
The interior support device acts as a
tray and holds the carry case on top
of the media (disk) case. A die-cut
square in both the outer box and the
tray allows the GPS device to be seen
(encased in its SmartCycle clamshell).
The clamshell is molded, folded and
hinged and features cavities for the
GPS device, the dongle/adaptor and
approximately 6 ft of cable that wraps
around the perimeter and ends on
either side above the dongle/adaptor.
The top of the clamshell is embossed
with the Microsoft logo, as well as the
SmartCycle logo. The media case is in
back of that.

Explains Microsoft’s Kris
Rinenbach, “The inserts are printed
directly onto the plastic substrates.
You can look through the first two
layers and see 3D clouds. You get
the illusion of movement and speed
because our graphic design team
helped create the plastic inserts to
look slightly blurred. Our graphic
design team gets a lot of credit for the
slick appearance of the package.

“The three layers that comprise the
packaging are positioned to achieve
the 3D effect. There is no paperboard
box as with the 2006 version. If the
graphics were printed on paper, you
could not see through to the next
layer—an advantage that plastic
provides. The carry case is actually
designed to tip back at a forty-
five-degree angle, with the bottom
touching the front edge of the outer
carton in order to get the 3D effect.
Microsoft has never done a plastic
layer before.”

Ahern at Transparent Container
summarizes it this way: “The
ability to achieve this 3D effect is
obtained through the use of clear and
translucent printing effects on a clear
PET substrate. This is the first package
of this type in the product category.
The 3D is possible because of the
clarity of Klsckner-Pentaplast films, in
this case SmartCycle 150 PETE. We
used a Sencorp [www.sencorp.com]
2500 in-line thermoformer to make
the clamshell, and the performance
characteristics of SmartCycle film is as



